Kara Hoover

Senior Marketing & Events Professional i
Portfolio of Work




MESACEREARE IS -




Putting

Human Expefiehéei
at the heart |
of healthcare.

Responsibilities

Holistic planning and execution of 20-40 yearly global
events including: trade show exhibitions, keynote
addresses, event sponsorship, private dinners, 2K
attendee annual client conference, national sales
meeting, proprietary summits with events budget of
over S2M

Determined event priorities and aligned with C-Suite
Executives on event objectives and deliverables
Managed competing company demands to meet
sales targets through lead generation events
Successfully tracked/reported lead generation and
ROI for each event via Salesforce Campaigns
Established strategic operations protocol for Press
Ganey industry events

Led extensive project to design/build modular booth
collection

Trained and mentored three direct reports and three
contracted event partner professionals

Managed vendor relations, financials and large event
construction/deliverables of General Services
Contractors in US and Europe



Global Tradeshow Exhibi.t..sv::::.

Booth design/construction in partnership with General
Services Contractor, booth/materials logistics, holistic
booth staff management, collateral and promotional

items, event sponsorship deliverables, contract
execution, content curation, social media coverage,
onsite media interviews
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Putting

at the heart
of healthcare.

SPressGaney:

Seethe stories behind
your dataiin full color with

the Human Experience
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Press Ganey delivers the insights,
»:% expertise, and solutions to achiev
limpact in the new era of healthcare.

sPressGaney
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e ganey.com

Press Ganey’s real-time alerts, action plar
and mterac}t,!,ve dashboards track safety
and promote collaboration.



Client Summits:

Venue sourcing, F&B, AV,

collateral/signage, attendee
management, content management,
onsite transportation
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National Sales
Meetings:

Venue sourcing, F&B, AV,
collateral/signage, attendee

management, content management,
program run-of-show, onsite execution,
team building excursions, entertainment,
branded promotional items
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FOR TONIGHT’S AWARDS
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Private Dinners:

Venue sourcing, menu selection, AV,
transportation, attendee management




Exclusive
Forsta customer dinner

Starters
Azeitdo cheese — traditional Portuguese

Melon and ham

Mixed salad
Fried prawns on olive oil, garlic and white wine

Mains
Squid skewer with prawns
Steak fried on garlic and olive oil sauce with

sliced fried potates

Desserts

Mango mousse
Lemon meringue pie

Chocolate cake
Laminated fruit
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Press Ganey Client
Conference: 2K+ Attendees

Venue sourcing, F&B, AV, collateral/signage, attendee

management, content management, program run-of-
show, onsite execution, entertainment/excursions,
branded promotional items, solutions showcase space
designed/constructed in partnership with General
Services Contractor, 67 ancillary client receptions
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2022 NATION INFERENCE
Supporting & Celebrating
Caregivers
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Welcome to

putting

Famn Expeienct
attheheart

of ealtheare.

Putting

Human Experience
at the heart

of healthcare.

~PressGaney




Event Promotional
Collateral & Giveaways

Image/item selection, copy writing
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©) Orlando, FL

PressGaney Take atour Bl
of our, G
Thank you for solutions!
stopping by to
visit with our
Press Ganey team. We are thrilled you've
We are here this week to share how jOi“1€0| us in Orlando!

you can see the stories behind your — Press 6]&”6‘-4
data in full color with our Human
Experience Healthcare Platform. Our

HX platform allows you to Gather

Voices Analyze Data Visualize
Insights ' Act Quickly.

Destination

aPressGaney

Take a tour of our
solutions!

Destination Press Ganey: Orlando
O Postcard

O Booth Resources Sign

O Social Media Tile

- Press Ganey see
aPG 39,646 followers
w-.®

Are you attending the 2022 IHI Forum?

Be sure to stop by Destination Press Ganey to learn about
our #HX Healthcare Platform!

aPressGaney

IHI Forum
2022

@ Orlando World Center Marriott
8701 World Center Drive, Orlando, FL

December 4-7, 2022

Stop by Press Ganey
Booth #412




sPressGaney

We're thrilled you've
joined us in Philadelphia!

We invite you to visit us at the
Press Ganey booth #1723 and
our Destination Philadelphia
Press Ganey Lounge at
#1760 to take a moment to
relax, take a photo of your
adventure here and celebrate
your commitment to nursing
excellence.

Take a tour
of our solutions!

Cover photo:

Love Sculpture

N 15th St & John F Kennedy Blvd
Philadelphia, PA 19102

a2 PressGane

Destination Press Ganey: Philadelphia

O Postcard

L Branded Liberty Bell Pen

L Destination Press Ganey Photo
Lounge

Destination |
Press Ganey




PressGaney

Thank you for
stopping by to
visit with our

Press Ganey team.

We are here this week to share how
you can see the stories behind your
data in full color with our Human
Experience Healthcare Platform.
Our HX platform allows you to
Gather Voices Analyze Data
Visualize Insights ' Act Quickly.

SPG Forsta -y

Take a tour EI S

We are thrilled vou've
joined us in Las Vegas!

— Press (aavey

of our [ ey
solutions! EI Ao

Destination

aPressGaney

solutions!

o APGForsta company

Destination Press Ganey: Las Vegas
O Postcard

L Booth Resources Sign

L Social Media Tile

Press Ganey
SPG 42,020 followers
3w - Edited - ®

Are you attending the RISE Medicare Marketing and
Sales Summit in Las Vegas?

RISE Medicare Marketing and Sales Summit - 2 pages

PressGaney

RISE Medicare

Marketing and
Sales Summit

@) January 29-31, 2023
The Paris, LasVegas, NV

.~ Be sure to stop by the Press Ganey booth and join David
Larsen's session on the future of Medicare! #risemms2023




Destination Press Ganey: San Diego

DeStinatiOIl O Postcard

SPressGaney  Booth Resources Sign
[ Social Media Tile

1 Branded Sailboat Pen

2 Press Ganey wae
'IPG’ 39,646 followers
1d-®

We are excited to be attending the 13th Annual RISE Star
Ratings Master Class in San Diego, CA!

@ San Diego, CA

Be sure to stop by the Press Ganey booth to learn more
about our #HX healthcare platform.

PressGaney

_ =
SPressGaney —cl

Thank you for
stopping by to .
visit with our Rise Star

Press Ganey team. We are +hrilled you've Ratlngs
We are here this week to share how _:\O.lH@d us in Sav Di@&)()! MaSter ClaSS

You c.an see the s@ues behind your —Press 6@“5‘1 1]_)reSSG.arleV ©) InterContinental San Diego
data in full color with our Human December 13-15, 2022

Experience Healthcare Platform. Our
Be sure to stop by the

Press Ganey Booth!

HX platform allows you to Gather

Voices Analyze Data Visualize
Insights ' Act Quickly.
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Social Media Promotion




- Forsta cee
- 23,197 followers
11mo - Edited - ®

The Forsta team will be on the road next month, heading to
Web Summit 2022! If you're attending, be sure to swmg by
our booth (#060408 @ pavilion 4) and say hello «

#WebSummit #TechEvents #Forsta

Forsta

Join us at

Web Summit

(near SaaS Monster Stage)

— Forsta —_—
- 23,197 followers
10mo - ®

We're extremely excited to be part of Web Summit 2022. If
you spot the Forsta gang, be sure to say hello. You can't
miss us!

#WebSummit2022 #WebSummit #HumanExperience #HX
#Storytelling #CX #CustomerExperience #tech #|nS|ghts

CC® 244 5 comments - 13 reposts



Press Ganey XX

Press Ganey coe -
PG 46,701 followers PG g%zo.‘lgllowers
6mo - ®
. Experience Leader Q&A in The Hub with Dwight W. McBee
Way to kick off #HX23! Our keynote speaker, Bryan from Thomas Jefferson University Hospitals!
Stevenson, left everyone SPEECHLESS! What was
everyone's favorite Bryan quote...we have too many to “Once you get a few PX leaders in a room, magic happens.”
count! ¢& #HX23
s PressGaney

A / Press Ganey'’s first
‘ Human Experience

(HX) Conference
FEB 6-8,2023 | ORLANDO, FL

“Sometimes the way we reduce suffering and create

a complete human experience is we get proximate to
those who are beaten down, excluded, or lost their way.
We reaffirm their humanity and dignity. It is not enough
to just be present. It is not enough to just understand the
data. We must act on the data in ways that are tangible
and felt.”

,'Ei i 9 Experie nce

] g ‘;\ Leader Q&A

LU y1ith Dvight McBes,
at HX23 foalth

Bryan Stevenson

Keynote Speaker, Equal Justice Initiative

» 5PG Forsta company

S&O 136 7 comments - 12 reposts




- Press Ganey .
aPG 46,701 followers
5mo - Edited - ®

Come and join The Beryl Institute ELEVATE PX 2023 from
March 27-29!

We're excited to host two informative sessions during the
event:

. A breakout session on Monday afternoon
Z. A lunch and learn session scheduled for Tuesday.

Swipe to learn more

#ELEVATEPX #HX #healthcare #pressgaeny #PX Chrissy
Daniels Sven Gierlinger Mary Jo Assi Lucas Higman

The Beryl Institute ELEVATE PX 2023 - 3 pages

PressGaney

Presenting sponsor of

The Beryl Institute

ELEVATE PX 2023
©

March 27-29, 2023
Hilton Anatole, Dallas, TX

_ Press Ganey sas
sPG 46,701 followers
4mo - ®

That's a wrap on The Beryl Institute #ELEVATEPX! We're
so struck with gratitude for the opportunity to connect with
everyone in attendance over the past few days, and to
contribute to the conversation of what we all must do to
improve patient experience.

And now, we're eager to take all the inspiration and new
learnings back and apply them to the important work of
advancing human experience healthcare. Thank you for an
incredible experience!

#BetterTogether #PatientExperience #Berylinstitute #HX
#PX

Putting

Human Experience
at the heart '
of healthcare.

CC™ 148 7 comments



Dallas Market Center




Responsibilities

Strategically planned the holistic buyer experience
for 11 apparel wholesale markets annually (hosting
thousands of DMC guests per market) and ensured
the execution of deliverables across multiple teams
including: visual merchandising, way-finding,
hospitality offerings, event production and education
Managed the entire execution of all DMC softgoods
events including fashion shows, educational seminars
and large-scale industry parties with an events
budget of S1M

Promoted market opportunities to both buyers and
exhibitors via email marketing, digital and print
advertising, influencer and media partnerships
Collaborated daily with all DMC departments to
ensure smooth and successful markets including:
leasing, retail development, trade show operations,
visual merchandising, creative design and our
executive team.

Conducted post-market analysis, pivoting where
necessary for optimal growth & event success



Event Engagement:

Theme-cohesive entertainment and hospitality

Vendor selection, signage, F&B, talent
procurement













Theme-Cohesive Event Decor:

Vision | Layout | Element Selection
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MEN’S SHOW
PARTY

SATURDAY | 6:00PM — 8:00PM
Toustthe Dalles Menis Show with complimentary ests,
Woations, music and

ool tables.
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Product Activations:

Strategic vendor selection, product/decor curation,

brand/market promotion




WELCOME

AETA
INTERNATIONAL
TRADE SHOW

AUGUST 24 - 27, 2021
13TH FLOOR

R F, e

New & Impraved
DMC Mobile App!

o & ~
@dallasmarket DALLAS

#dallasmarket MA LT
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Fashion Show Production:

Thematic strategy
Model and apparel selection

Runway construction
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XTI { FASHION
-5 SHOW

N THURSDAY | 6:30 pm | 1ST FLOOR

Join us for the Lone Star Corral at PM
Featuring Gary Kylo & The Kin

Complimentary Beer + Wine
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STUDIO 54
FASHION
SHOW

TUESDAY | 6PM | 1ST FLOOR
COMPLIMENTARY BEER + WINE

Join us for 3 Pre-Show
Happy Hour at SPM

Compliment

ary Cocktail Provided




Event Promotional
Elements:

Image selection, copy writing




Email Blasts, Video Recap Production, Print & Digital Signhage

I.y 9’

e A ) . THE MEN’S 1 -~
.(i" B o S S11OW PARTY PLAN AHEAD:

=

JOLY 31- AUGUST & 558

ELDALLAS
MEN'S SH

4

JANUARY 29 - 31, 2022'!

music and pool tables.

»

: i o I U7 ) Al ‘ SMURDAY'::T;MF-L(S)PO'\I: ’DA MEN'S s@
:‘ I L : \\ _ Complimentary eats, libations, K

2
our H FASTPASS,, .
demark““'“"'com s

You don't want to miss The Dallas Men's Show, running January 29-31, 2022 ' ) "] | i 7 A e\ 2 B b TEMPS ON
at the Dallas Market Center. Following a Summer 2021 show that included I N b : A ; :
over 700 brands, January will boast an even more expanded exhibitor
landscape. Do Big Business in Big D.

Endless Sourcing Opportunities: Nowhere else can you find apparel,
accessories, footwear, gift, and Western all under one roof.

Central & Easy: Fifteen minutes from two airports (DFW, Love Field)
and surrounded by affordable hotels with complimentary shuttles.

Book travel now.

New to Dallas Market Center? Click here for a video overview of our show.




Market Buyer’s Guides

FEATURED

]
_l PATTERN WE KNOW DALLAS MEN S SHOW
I - MEN’S GIFT -
X Wt EVENTS i
m S YOU'RE HUNGRY. JULY 31- AUGUST 2, 2021
A Jurassic Ferns & Natural Terrain SATURDAY . RESO U RC ES T
Z DESIGN DETAILS AL TS AT We have several food options available on campus. Temps Close Mandsy. 3PM
U Conmtrast Patch, Cargo Pockets " I B 3 73 124 Floor e
Paschwork Piec == s S THE COFFEE STOP 5T FLOOR
v NEW TO DALLAS 7:304M | 121 Floce STARBUCKS
“olfarlex :
A “ MARKET CENTER? [Ty P A2
m “TOR TIPS TO NAVIGATE THE MEN'S SHOW THE DMC BUYER SCOOP o
B:30AM | 151 Floce :
- ‘ . FOUNTAIN CAFE
~ POPCORN POP-UP
N WE'RE HERE TO HELP 1PM| 12 Flacr e A
-~ « INFO BOOTHS on WIC 7 & 12 BEVERAGE PUSH CART Monday: 11AM - 2PM
E + DOWNLOAD DMC MOBILE APP for 3PM | 7th Floor - Enrouts
A iy oo leandoct e THE MEN'S SHOW PARTY 7TH FLOOR
| + DMC BUYER SCOOP held at 53048 o o ot Bl STARBUCKS
(N S Al e NDAY COFFEE, BREAKFAST, SANDWICHES, SALADS
NAVIGATING DMC CHICKEN & WAFFLE SLIDERS e e
AT DMC FOOD TRUCK Saturday - Monday: 7:30AM - 3PM
« Go stra gs‘l‘ef‘n 7,12,14 4 15 on our 7:30AM | 12t Floce g : -
.;ﬁ;mww"..‘n THE COPTEE 310 SO
floce st the front & Back 7:304M | 12+ Flacr MARKET FRESH
« BESTROOMS are skong the penmeter THE MEN'S LOUNGE SALADS, BRISKET OPTIONS & MOREC
o each floar 7:304M | 7th Floor Saturday - Sunday: 11AM - 6PM
« DIRCCTIONAL SIGNAGE is hanging THE DMC BUYER SCOOP Monday: 11AM - 4PM
from the cving B:30AM | 15t Floor -
BACON & BEER CANTINA 12
THE TEMPS 2PM | 124 Floor MEXICAN FARE | BECR AND WING
+ 12 FLOOR, WORLD TRADE CENTER BEVERAGE PUSH CART Saturday - Sunday: 11AM - 3PM
W doperd, hcemorms, 3PM | 7th Flace - Enroute
Pachres !t OLD FASHIONED BAR
I 4PM 12th Flocr NEED DINNER PLANS
MONDAY ?
e T S TMECOFFEESTOP diter/ market
+ 43 FLOOR, WORLD TRADE CENTER 7:30AM| 124 Flacr .
Mue's Appared, Accamsories & Footwasr
« 14 FLOOR, WORLD TRADC CENTER
Waz's Westrn Apparel, Accesories & SCAN ME
Foctwear

TO CHECK OUT THESE
BIG D RESTAURANTS
DURING YOUR VISIT.

« 15 FLOOR, WORLD TRADE CENTER
Moen's Appere, Accassorims & Faotwesr

®  BUYER'S
uana GUIDE

e




Leasing Collateral, Magazine Spreads

DALLAS

HE PLACE TO BE!

DALLAS MEN'S SHOW | JANUARY 29-31, 2022

DON'T MISS YOUR CHANCE TO JOIN THESE
LEADING MEN'S BRANDS...

Gem Malki | Jack Victor | Luchiano Visconti | Mavi Jeans
Patrick Assaraf | Zelli Italia

WHY DALLAS?

Welcoming an unprecedented number of new buyers
from across the US

I Vastly expanded temp floor plan that provides the
ultimate buying experience

I Easy-to-navigate marketplace with unmatched hospitality

CONTACT US TODAY!

LINDA WALDROP
Leasing Director Men's
214-879-8192

waldrop@dallasmarketcenter.com

A

EMILY SCHUTZ
Leasing Manager Men’s
214-655-6202

ESchutz@dallasmarketcenter.corr

WESA

January 14-16, 2022
August 25-28, 2022

PR

January 14-16, 2022
August 25-28, 2022

t Lence The
WORLD'S

LARGEST
WESTERN
& ENGLISH
MARKET

Don't miss the excitement and inspiration that
comes with a visit to Dallas Market Center!

Take advantage of sourcing apparel, footwear,
home, gift, gourmet and tack all under one roof.

dallasmarketcenter.com




Promotional Ads, Email Newsletters

SOURCE DALLAS IN

VIEW 14TH FLOOR

AN ENY

WESTERN/ENGLISH
APPAREY & EGUIPMENT MARKET
JANUARY 1346, 2022 .
DALLAS, TX

Shop our exquisite Diamond District.
Open to all Dallas Market Center visitors.
WTC 7th Floor.

3
AETA INTERNATIONAL
HOV

RUNWAY
CAFE

b N DALLAS
MARKET
CENTER

FASHION SPOTLIGHT:
ANDREE BY UNIT

FASHION
SHOW

WED | 12PM
14TH FLOOR - RUNWAY CAFE

Complimentary
Prairie Fire Cocktail

——y
YOUR TRIP TO DALLAS R
cess 10 exclusive hotel rates when k&
DALLAS you book through Market Travel -

DALLAS
MARKET
CENTER

FASHION SPOTLIGHT:
FRINGE SCARVES

MARKET

CENTER B BOOK TRAVE

A




New Buyer’s Informational Sessions, Printed Guides & App




Brand Boom Co.
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Responsibilities

Plans and executes large and intimate events such as trade
show exhibitions, incentive trips, corporate meetings,
product launches, golf outings, member events, buyer
previews, etc

Designs and manages integrated marketing campaigns
including digital and print collateral, ads, email blasts, social
media strategy/posts, influencer promotions, product photo
shoots

Consults on brand development

Manages holistic program management tailored to client
needs

Have styled professional athlete and celebrity ambassadors
and managed their promotional execution

Have arranged and launched multiple celebrity product
collaborations
Co-created and produced Range Sessions Podcast



Event Strategy & Execution:
Golf Outings, Team Builders, Trade Shows, Buyer

Previews, Fundraising Events, Song Writers Nights,
Jam Sessions:

Venue sourcing, F&B, AV, collateral/signage,
attendee management, content management,
onsite execution, entertainment procurement,
branded promotional items













Influencer& Partner

Marketing:

Relationship development, content ideation, contest
development




RANGE CALLING LIVE FROM INSTAGRAM IT's
3 \ l‘-.=. s.:l ALL |
SESSIONS PLAYERS... ~ SWlNﬁ &

POWERED BY SWINGJUICE COM

Bringing stories Win Our Players ‘H |k
of how golf is Championship .

lived & loved in Prize Packagel oL AVER

dlff.erent walks Set of Bubba Whips e (

of life. & SwingJuice Shirt

KEVIN RAHM

-—

APRILIS sl A

COMING! WS

SwingJuice | Caddie Uniform e : B
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Product

Collaborations:

Partnership development, product
design, promotional strategy
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Creative Content &

Communications:

Content ideation, copy writing, image selection,
email deployment




Q Short Par 4

" Sharlng the Game With the

a H-TT‘E\IG ch |
J{(‘f E T H ’— P ' : Short Par 4 P / Women We Love.

Member Makeover / SP4 Member gets a makeover B e

NFL Kicker Takes on a Short Par 4 WHY SHOULD MOM HE
ALL THE FUN?!

T Q G E T H E R We challenged New Orleans Saints Kicker Wil Lutz to a Short e every.pumhose i il i

Par 4 Chall Conliliheddinootballanthmilsssa entered to win Puma Golf shoes for Mom AND for You!
r nge. nd m n
Celebratanour First Line Responders - B s i el e e A

p, 306 yard Short Par 4? See what happens on one of the best SWINGJUICE GULF\‘(




Cinco de Mayo WEEK
at SwingJuice!

Recipes to help you celebrate
each day at 5pm EST

< SWINGJUICE

Posts
O swingjuice e
A A A A A A A
Walker Margarita
P INGREDIENTS: >

1 can frozen lime-aid
Blender of ice
1 beer (preferably of the Mexican variety!)
as much or as little tequila as you want! Free pour!

< >
HOW TO MAKE:
Blend together, run fresh lime along rim of glass,
<] dip rim in coarse salt and serve! >
< >
< >
< >
vy WV vy

Qv . W

@1 Liked by tourwifetravels and 79 others

swingjuice THIS ONE!! Thank you to @tourwifetravels &
@jimmywalkerpga for this perfect Weekend Walker Rita!
NEXT POST...Their how-to video...you don't want to miss it!

SWINGJUICE
< Posts

@ swingjuice

Qv W

9,679 views - Liked by nlaizerovich1 and rtwenty23

swingjuice The Walker Margarita - Take a short lesson from
@tourwifetravels & @jimmywalkerpga on how to make the
perfect weekend rita!
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FREE SHIPPING AND FREE RETURNS

CHASE2

FOR THE PURSUIT

SHOP ABOUT TECH NEWS

SHOP THE NEW
FALL COLLECTION:

Urban Athletic | Modern | Sleek

Explore more NEW ARRIVALS and see what fits your style.

SHOP NOW

Email Communications

SWINGJUICE

D SPOOKY
GOOD SALE

S

Smﬁf 00D

v
USE CODE: [SAE|gele] §P1¢

ALL REGULAR PRICED ITEMS are 20% off from 10/9-10/12 when
you use code: SISPOOKY20. Go ahead and TREAT YO SELF!
Please note.._discounts cannot be applied to any orders once processed. Don't forget
to enter that code

Top Sellers

e
SwingJuice

Check Them Out



Media Relations
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Social Media Management:

Content creation, contest development, copy writing




MOSLEY B Shop At Home

AGENCY & For The Holidays! A i
IS... ’ WIN $100 to Shop Local! DORTSHEAR
THAT IGNITES
YOUR PASSION
o— SHOP NOW
(e § SN

RANGE —
SESSIONS ¥ _
singin storienof how - LV FAOM INSTAGAAM IT°S

golfis lived & loved in VA BI®OR
SWIN[i

Iony "5

25% OFF "ip

CODE: SJLABOR25 ' .

Regular Priced items Only *
- )
-

\ ¥,
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: \ \
¥ %
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- ’ »
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COLT FORD

POWERED BY SWINGJUICE.COM

66

| placed an order and
got an email the very
next day saying my
order was being
processed. My shirt
arrived a few days
later. Great fit, looks
great and has quality
material too. | have
already told some
friends about
SwingJuice.

— Zac Cleveland

CENTURY 2]

Mosley Real Estate, Inc.
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Photoshoots:

Location Scouting
Model Sourcing

Shot List Compilation
Prop & Apparel Styling
Day-of Production
Image Selection
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Brightspot Incentives & Events




Responsibilities

Creative ideation and scope of work planning for
client proposals

Cross-functional team collaboration and oversight
(sales, IT, graphic design, accounting)

Vendor sourcing and management

Awards sourcing and delivery (merchandise, gift
cards, travel)

Event planning

Hands on execution

Client relations

Budget adherence and reconciliation (up to million-
dollars)

Invoicing

Data reporting

Program post-mortems

Securing of program renewals

Program deliverables included:

Program design and theming

Website creation and maintenance
Multi-cultural communication plans
Award sourcing and international delivery
Award Experiences

Corporate Events

Data and Reporting
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Themed Program
Elements

Strategy | Oversite |Execution:

Websites, Print Collateral,
Promotional Iltems, Communications

SIEMENS

= >
B == ab o

" » Home » Current Promotions

P FY15 Contest

OFFERS TERMS s

ACCOUNT - CONTACT

N\OW | VeeAM

Welcome to the Big Game!

Arrow + Veeam's First Downs to Touchdowns incentive program will reward
you throughout the sales cycle of Veeam products into target Enterprise

s until a TOUCHDOWN is scored. Each down is win! Now through
December 31. 2018. start making your way to the end zone one down at 3
time, for valued payouts.

HUT HUT!

Once you've completed the m rm for the program. an email will
be sent to the address provided to create your new login password. From
here your account will be complete and you'l be able to submit claims for
prizes. Claims are reviewed by the Arrow and

approved. payouts are processed monthly.

» l.eaderﬁnard » ur&;;tsumma;y D' Aw;rd (:atalug

Program Regisraton >

Awards Catelog >

Program Detals >

LA
» FAQ » Terms &Conditions P Contact P Register

QUICK LINKS

Siemens PLM Software >
Siemens PLM Partner Pertal >
Leam@Siemens for Partners >

FOLLOW US

v|ojo/=)




SIEMENS PARTNERJREWARDS
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windstream.

s Congratulations!
You have been
awarded Q1
Hunt Club Points

John Smith

Congratulations! You have been awarded Q1 Hunt Club Points for 100%
Attainment, Special Recognition, Exceeding Sales Goal, Friend of Sales, Best
Green Tie, Overall Q1 Performance, SE Management Team of the Quarter, etc

(i@ Security @




Themed Collateral & Promo Items
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LONDON
WORLDTOUR
2012
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ORANGE
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ATAT | DIRECTV
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Light ‘Em Up

Starting in Jarmsry 246 sntorpse sales and salss
engineers wil have the monthily opportunity in G o
earn paimts for cutstending  performances within their
channel and position. Uss points to select rewards from
o variety of fabulous items in our new rewerds site!

Redesm points immediately or sam points throughout
Q1 and choose higher value items. Light em up!

Complete contest nules coming soon at

Waich for announcameants on strsam 2nd amall rotficadion of iogin
niormasion. Contact Infodwindstreaming antives. oom with guastions.

windstream.

e PO e



Email, Print Collateral, Promo ltems, Website

AT&T U-verse' CU0L FACTOR

Home Create Certificate Logout

Performance

Keep Telling
T.HEM.

John Smith
Joe Johnson

2 dew vm &ite and 15 intended only for preview purposa

' Chooza 3 template
Recipients Name:
Senders Name:*

es e

"2 0 gratbations! =
00 e
|

Keep sharing these tips
with your customers




Global Email Communications
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Start Earning Today!

Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium
doloremque laudantium. totam rem aperiam, eaque ipsa quae ab illo
inventore veritatis et quasi architecto beatae aliquip commodo sunt
explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut
odit aut fugit, sed quia consequuntur magni dolores ratione voluptatem
sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia dolor sit

oo P e el Accelerate your point eamings by 50% s <A Tarnersewalts Folits
Trmmmm——— during the first 6 months you are when selling Teamcenter Rapid Start!

R ePoesinieisommimeinio s Jonool registered in the Siemens Industry

Software Partner Rewards Program.

Teamcenter Rapid Start®| ZHO| & SojA A3 & 0l 2014H £ & 012 2

o | =
St o™ SLICH 73 28U R Ef 123 31UTX| FSHAHA Eofstil
Join today and boost your reward point earnings by 50%! By enrolling in the Siemens Teamcenter Rapid Start ZtZHO| 710 CHolf 2HH 9| 2| E ZOIE 7}
| P ill igibl % . =
nqustry Software Partner Rewards program, you wi be eligib e to earn 50% more &2 &1 L| T}, Teamcenter Rapid Start= OFA| OFE] T 94 X] 10j ]
points on revenue deals during your first 6 months. Redeem points for your choice of

S
fabulous rewards! RIgt 6= SolidWorks attack T2 12HO| SHAl @ AZ M, SASAH 7|
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Take advantage of the training resources through Learn@Siemens and gain the
confidence you need to jumpstart your success. The more and more you sell, the




International Travel Rewards
& Engagement Events:

Contest management, destination selection, travel
arrangements, itinerary development, vendor selection,

F&B, collateral creation, talent procurement




Travel Rewards

e Acting as a white-glove concierge, | coordinated many “Trip of a Lifetime” grand prizes
for multiple clients

* Total budgets ranged from $15k per winner to $25K

* Winners were from across the globe to destinations across the globe

* The most rewarding projects | have managed because winners are incredibly grateful
for the opportunity and radiate with joy and loyalty for our client for years to come.

Services included:
e Assist with securing travel visas
* Flights, lodging, entertainment coordination
e Trip Itinerary Planning
* Pre-trip themed gifts
* On-call for any needs during travel
e Post-trip interview and promotional communications




Example : Monte Carlo — Grand Prix

* 4 nights accommodations in Nice -Le Meridien Nice.
e Airport transfers upon arrival in Nice

* Grandstand race day viewing on Sunday

* Roundtrip sedan transfers to Monte Carlo on Sunday
e Onsite host team

e Daily Itinerary of Entertainment

» Expert travel and concierge services

Ugar Canbaz
Bogazici Yazilim - Turkey
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Intel Security
FOCUS Sales
Event
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McAfee FOCUS

Sales Event




- k

‘ A
ADMIT TWO -

Dallas Cowboys |
VS
Washington
Redskins

Prime Parking
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Program Analytics
Reporting &
Change
Advisement

Example:

* 30% increase in enrollment over the past 5 years

* 40-50% engagement from a global audience
(website visits and email stats)

 Enrolled partner individuals are proven 2x more
productive in sales conversions

* Up to 70% of all partner revenue is attributed to
program participants

* 60% increase in completed trainings and 45%
increase in completed certifications over the past
two years

» Suggest a focus on incentivizing participants to level
up in their membership level (increase their overall
sales)

e Suggest a raise in reward points for customer
reference stories — Submissions were low this Fiscal

Year




Recommendations for Kara




Jason Phibbs — Press Ganey

Market Vice President

“Kara is one of the most genuine, hardworking, and caring colleagues |
have ever worked with. Her positive energy is unmatched and her attention
to detail is impeccable. | couldn’t imagine planning and executing an event
without Kara’s knowledge and expertise. | strongly recommend her for any
event planning, marketing, and creative roles. Kara would be a valuable
leader and asset to any team.”

Jared Rathe — Press Ganey

Market Vice President

“Put simply, Kara Hoover is one of the best Marketing/Events
professionals I've had the opportunity to work with over a 20-year sales
career. All of our corporate events were well-organized, thoughtfully
curated to the audience, and our marketing material always looked first-
class. Even more importantly, Kara's ability to connect with prospective
buyers was something that you simply can't teach. Her disarming and
positive personality makes everyone feel comfortable and often led to
longstanding friendships and meaningful business opportunities. Any
organization would be lucky to have Kara on their team.”

Nicole George — Press Ganey

Director, Nursing Center of Excellence

“I have had the true honor and pleasure of working directly with Kara over
the past year. Kara is an extremely passionate, dedicated, and trustworthy
team member. She adds value to the team. She has a keen eye for detail.
An example of this are with trade shows, every little detail is well take care
of when I've worked with Kara over the past year at two large trade shows
(> 3K in attendance at each). Highly recommend Kara!

Richard Corder — Press Ganey

Senior Vice President Consulting Solutions

“Kara is a gifted and brilliant senior marketer who | had the pleasure of working with
and learning from. | consider her a trusted colleague who became a good friend. She
curated, organized and designed several large programs and events that | had the
pleasure of attending during our 12 months of working together. Kara's greatest
strength is her ability to show up authentically and deal with a myriad demands in
high-pressure situations. She never lost her cool, always maintained her
professionalism and always delivered a world class product and experience. Even
during the most intense moments, Kara's energy, personality and creativity was
always welcome and appreciated by those around her.

It is without hesitation that | recommend Kara, she will be an asset to any company
lucky enough to hire her.”

Audra Pratt — Press Ganey | Forsta

Social Media and Communications Specialist

“Working with Kara is truly a joy! | am grateful for the opportunity to work alongside
her at Press Ganey | Forsta. Kara has phenomenal organizational skills, which aid to
her project management successes. She is a creative thinker and constantly strives
for excellence. Her ability to work on multiple projects and execute them to perfection
Is something | admire. In addition to all her ability to succeed under pressure and
time constraints, | admire her ability to connect with her co-workers, both personally
and professionally. | did not report to Kara, but she still took the time to get to know
my role, my goals and gave sound career advice for my future! | am extremely
grateful that our paths crossed!”



Lulu Faddis — Brand Boom Co. (CHASE54)

Lead Designer

“Kara goes into a work position and immediately starts finding ways to make an
impact. She is the motivator that gets teams to come together and stay on
target. She is an enjoyable and dependable colleague that throws her full
passion into her work.”

Chris Junkin — Martin Sprocket & Gear

District Manager

‘I am thankful that my career crossed paths with Kara many years ago. Although
it's been 11 years since we worked at Martin Sprocket together, we still
communicate regularly. As a regional sales manager, having someone like Kara
to talk through work and/or life situations with is a true blessing. Her marketing
and overall business strategy skills are vast, which provides me a different point
of view from my normal sales and customer service focus. | have seen Kara
demonstrate great value at each company she has worked for. Show her where
the finish line is and watch her find a way to get there in any task. Remarkable
employee and great friend.”

Erin Nicholson — Brightspot Incentives & Events

Senior Program Specialist, PMP

“Kara was a great boss who took the time to get to know me as a person, my career
desires, and my drives. She is a creative thinker and problem solver, and constantly
strives for excellence. | always admired her drive and motivation. Not only does Kara
know how to plan, budget, and get a program going from scratch, she understands the
creative process. Her responsiveness, quick thinking, and work ethic are off the charts,
and it was fun to watch Kara get stuff done.”

Derek Lilleskov — Brightspot Incentives & Events

Senior Program Specialist

“Working with Kara is a truly career-changing experience. It is not often you find
someone who cares about your career just as much, if not more, than their own. She
worked with me as a true teammate, constantly guiding me as to ways to improve
myself and my work. We worked with clients of all types, and it was always impressive
how she handled all the different personalities. She always kept things in perspective
and, most importantly, kept clients happy.”

Jill Shanklin — UMC Health System

Vice President Nursing Excellence

“Kara’s creativity, attention to detail, and ability to tailor events to the specific focus and
need of the client is exceptional. During her time at Press Ganey, | had the pleasure of
attending several events that Kara coordinated, from small dinner gatherings to large-
scale conferences. All were seamlessly executed with dedication, professionalism, and
enthusiasm. Her professional accomplishments are only outshined by her passion for
people. She has a unique ability to serve from the heart and authentically connect with
others through her work. A true asset to any team!”

Whitney Johannessen — Cook Children’s
Healthcare System

Assistant Vice President

“I've attended multiple industry events organized and hosted by Kara and her teams.
Each one has been perfectly executed, client-focused, and fun. Truly a white glove
experience every time. Kara combines her marketing expertise and stellar
organizational skills with her innate ability to form strong, authentic relationships.
She genuinely loves serving others and pours her heart into creating a lasting
impact. Kara is the type of person who continually exceeds expectations!”



Muhamed Solunovié¢ — Forsta

SDR Manager EMEA

‘I wholeheartedly recommend Kara Hoover for her exceptional work as an
event/program manager. During our collaboration at Web Summit 2022 in Portugal
(Lisbon), Kara exhibited intelligence, talent, and boundless energy in managing
Forsta's presence and booth. Her attention to detail, strategic thinking, and ability to
stay calm under pressure was truly impressive. | learned a lot from her during the
event, and her positive attitude fostered a collaborative atmosphere. Kara is a
valuable asset to any team, and | highly recommend her for future endeavors.”

Belma Golos — Forsta

Business Development Representative

‘I had the pleasure of witnessing Kara's incredible work and being an invaluable
asset to the company. Her passion for marketing and events and her deep
understanding of the entire wholesale buyer journey was evident in the success
she brought to exhibitors at Web Summit in Lisbon where we met.

Kara's warm and charismatic personality made her a true standout among her
colleagues. She was the soul and bright light of the PG Forsta team, always ready
to understand people's needs and challenge us to achieve greater heights. Her
tireless efforts in transforming communications experiences for colleagues and
partners, even across geographically diverse locations, were nothing short of
remarkable.

Her expertise in program/event management, integrated marketing campaign
design, and partnership fostering have left a lasting impact on organizations
worldwide. Kara’s bright personality and considerate nature touches the lives of
everyone around her.

Adnan Pehlivanovic — Forsta

Senior Business Development Representative

“Kara Hoover is an exceptional colleague and a true leader in the field of
event/tradeshow management. Having worked with Kara | can confidently attest to
her remarkable skills and dedication. Kara's enthusiasm and positive energy are
truly infectious, making her a joy to work with. As the Director of Strategic Events,
she exhibits a rare combination of creativity and meticulous attention to detail,
ensuring that every event she managed was a resounding success. Her strategic
vision and ability to easily navigate complex projects make her an invaluable asset
to our team.

Beyond her professional expertise, Kara's exceptional interpersonal skills set her
apart. She effortlessly fostered strong relationships with clients, partners, and
colleagues, making everyone feel valued and appreciated. Her ability to bring
people together and create a collaborative environment is commendable and
greatly contributed to the success of our events.

Kara is a consummate professional with a passion for excellence, and her positive
attitude is truly inspirational. Any organization would be fortunate to have her on
their team.”
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Let’s Chat!

& Learn More About My
15+ Years of Marketing
Experience

Kara Hoover
405.314.4242

kara@brandboomco.com
brandboomco.com
@brandboomco )
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